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• The analysis of the regulatory landscape is based on 
eRevalue’s proprietary database Observe

• It includes 3 different scopes of regulations: specific 
disclosure requirements for reporting, general disclosure 
requirements, supporting regulations

• Covers active and expected, mandatory and voluntary 
regulations worldwide
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• Upcoming EU regulations



Regulation Entry into force Last update
Degree of 
binding

Country Issuer

Act No. 4 on the labelling and quality of food products Mar, 6, 2011 May, 8, 2014 Mandatory Italy
Government
of Italy

Legislative Decree No. 109 implementing EEC Directives 
89/395/CEE and 89/396/CEE concerning the labelling, packaging 
and advertising of foodstuffs

Jan, 27, 1992 Mar, 23, 2006 Mandatory Italy
Government
of Italy

Ordinance of 26 June 1995 concerning safety requirements for 
street-vended food

Jun, 26, 1995 Aug, 28, 1996 Mandatory Italy
Government 
of Italy

Legislative Decree no. 206 of 6 September 2005 - Consumer Code Oct, 23, 2005 2014 Mandatory Italy
Government 
of Italy

Ministerial Decree concerning the hygiene requirements of 
packages, containers and tools destined to come into contact with 
food or substances for personal use.

1973 2007 Mandatory Italy
Government 
of Italy

Legislative Decree no. 22 of 1997 on waste, hazardous waste and 
packaging and packaging waste

1997 2003 Mandatory Italy
Government 
of Italy

Decree on the arrangement of the functions referred to in 
Regulation (EC) No. 178/2002 as regards risk assessment in the 
food chain

Jul, 26, 2007 Mandatory Italy
Government 
of Italy

Legislative Decree No. 24 of 2002: Implementation of Directive 
1999/44/EC on certain aspects of the sale and guarantees of 
consumption

Mar, 23, 2002 Mandatory Italy
Government
of Italy

National Strategy on Adaptation to Climate Change Jun, 16, 2015 Voluntary Italy
Government
of Italy

• Italian regulations
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Directive implementation focuses on:
• Transparent product information
• Seller’s liability
• Consumer rights
• Misleading communication/advertising

These regulations introduce mandatory requirements for companies 
operating in Italy.

What about voluntary certification schemes?



Ecolabel “identifies a product that meets a wide range of environmental 
performance criteria or standards. Developed by governments, manufacturers, 
and third-company organizations, ecolabeling is a voluntary approach to 
environmental certification practiced around the world. In contrast to “green” 
symbols or claims, an ecolabel is given to products that have met specific 
environmental criteria. As there is a wide range of products available on the 
market, environmental performance labels and declarations vary greatly” –
Nicholas Institute for Environmental Policy Solutions (2010)



Type 1

Voluntary, multiple-criteria-based, third-party program that awards a license that authorizes
the use of environmental labels on products indicating overall environmental preference of a
product within a particular product category based on life cycle.

Type 2 Informative environmental self-declaration claims.

Type 3

Voluntary programs that provide quantified environmental data of a product, under pre-set
categories of parameters set by a qualified third party and based on lifecycle assessment, and
verified by that or another qualified third party.

ISO-defined voluntary label schemes

The Ecolabel Index, utilized by UNEP and 
OECD among others, includes 465 different 
ecolabels in 199 countries, and 25 industry 
sectors.



• “eco-labelling aims to internalise the external effects 
on the environment of the production, consumption 
and disposal of products” (Bougherara & Combris, 
2009). 

• The growing number of ecolabels in recent years has
generated both information (Vermeir and Verbeke, 
2006; Pirotte, 2007; Padel et al., 2010; Zander and 
Hamm, 2010) and confusion (Hoogland et al., 2007; 
Gadema and Oglethorpe, 2011) among consumers.



• The aim of our research is to investigate eco-labelling in the agri-food
sector, since it is “one of the most debated sector with regards to 
sustainability, because of its visibility and its evident implications in 
term of social and individual concerns. Not by chance, almost one-
third of the total amount of worldwide ecolabels is concentrated in 
agri-food sector” ” (Antonicelli, Calace, Morrone, Russo, Vastola, 
2015)

• The global agri-food sector has 148 ecolabels. Observing this 
framework, we believe that, in spite of proliferation and the 
confusion generated, ecolabel is still a valid element to differentiate 
in a positive way a food product. 



• This research is based on data deriving from a questionnaire, adopting a random 
sampling strategy. The questionnaire has been composed after a pre-test performed 
on 120 persons (60 women and 60 men), in order to avoid misinterpretation or unclear
questions. The final sample includes 360 entries.

• We chose to analyse three of the most widespread labels and precisely “organic 
farming”, “fair trade” and “rainforest alliance”. 
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• Sample information – gender & education

Male
Female

Primary school
Secondary school

High school

Undergraduate

Postgraduate

PhD



• Sample information – job & income

Seeking job

Student

Freelance

Employee

Entrepreneur

Retired

<1000 €

1000 - 1999 €

2000 - 2999 €

>3000 €

Other



• Table of results – multivariate regression

Organic farming Fair trade Rainforest alliance

Coef. P-Value Coef. P-Value Coef. P-Value

Const 4,505 0,017 ** 1,987 0,071* 0,661 0,091*

Gender −1,270 0,007*** 0,436 0,063* 0,063 0,094*

Age 0,0176 0,084   * 0,0491 0,073* 0,011 0,094*

Education −1,713 0,014 ** −0,090 0,087* −0,162 0,077*

Job 1,584 0,034 ** 1,056 00,43** 2,597 0,030**

Housing unit 0,580 0,061  * 0,123 0,076* 0,232 0,058*

Presence of children with age less than 5 years 1,078 0,040 ** −0,839 0,059* −1,882 0,023**

Income −0,267 0,033 ** 0,483 0,035** 0,574 0,026**

Food information 0,205 0,058  * 0,202 0,053* 0,199 0,055*

Knowledge related to ecolabel symbols 2,134 0,076 * 0,408 0,033** 0,066 0,089*

R Squared 0,771 0,536 0,497

F (9, 110) 2,3 2,87 2,91



Conclusion:
• a positive behaviour is associated with most popular eco-labels is verified 

in all three models
• The variable “knowledge related to ecolabel symbols” plays a pivotal role 

in the model
• “Organic farming” seems to be the best eco-label in the selected group 

and this evidence is also supported by selling increase in the past years. 
Between 2000 and 2012 the total world market for organic products has 
more than tripled

• An unexpected result is that people with lower educational level are 
more sensible to these labels. Moreover, the presence of children is a 
positive aspect regarding to a better attention to higher standards in food 
products as well as higher incomes.



Discussion time
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